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The Expo will preview the future so-
ciety, giving us a taste, for example,
of next-generation mobility such as
advanced air mobility or electric
buses. In the current era of rapidly
accelerating social and technologi-
cal innovation, the valuable knowl-
edge and insights gained through
the Expo experience will be of great
benefit to Sumitomo Riko’s business.
| also hope and expect that this will
be an opportunity for Sumitomo
Riko to create much-needed new
value for a truly sustainable society
by exploring extraordinary technolo-
gies, innovations, and attractions
from countries and companies
around the world. @

We are delighted to be participat-
ing in the Expo, which will be held
at the heart of the region from
which Sumitomo Group emerged.
As articulated by one element of
Nissin Electric’s business mindset,
"Open-mindedness and the ability to
digest different cultures and technol-
ogies (the spirit to accept different
things and eventually internalize
them),” it is our earnest desire to gain
knowledge that will lead to new busi-
ness opportunities through exchang-
es with companies and institutions
worldwide. | am excited because |
want to be where diverse cultures
and technologies come together to
create a vision of the future. @
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President and Executive Officer
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In every issue, heads of Sumitomo Group companies will share their aspirations
about the Sumitomo Pavilion for Expo 2025 Osaka, Kansai, Japan.
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The Expo is a place where the world's
wisdom, including pioneering tech-
nologies to address global issues, will
come together. We will be endeavor-
ing to discover the seeds of innova-
tion through fruitful interaction with
exhibitors and visitors, leading to fur-
ther growth of Meidensha Group
through co-creation. The Expo is de-
signed to kindle hopes and dreams for
the future in the hearts and minds of
all the visitors. This applies especially to
the youngsters whose actions and as-
pirations will eventually shape the fu-
ture. Our fondest hope is that the
Expo experience will encourage the
next generation to share their abun-
dant talents with the world. @

As a company involved in the auto-
mobile industry, SMAS aims to be a
“Mobility Platformer for Sustainable
Society.” While focused on fleet
decarbonization and electrification,
we are also doing our utmost to re-
solve social issues through enhance-
ment of mobility services. Held in
Osaka, a city that has played such a
prominent role in the history of
Sumitomo, the Expo will gather
intelligence and insights from
around the world. What is a sustain-
able society? What can we do to re-
solve pressing social issues? How can
we achieve a prosperous future?
| hope that this Expo as an opportu-
nity for people to think deeply. @

As a proud member of Sumitomo
Group based in Osaka, participation
in this international event showcas-
ing the future society will be a valu-
able opportunity for us to contrib-
ute to the global dissemination of
Japanese culture and its latest tech-
nology. Additionally, we hope our
involvement will foster greater em-
ployee engagement, boost public
awareness of TECHNO ASSOCIE as a
trading company specializing in
mechanical components, and open
doors to new business opportuni-
ties, while also exploring the
world’s diverse cultures and the lat-
est trends through the exhibitions
from various countries. @
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Experience cutting-edge
technologies and step
into the future
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- he highly anticipated 2025 World Exposition—Expo 2025
Osaka, Kansai, Japan—is just around the corner. At the
extensive Yumeshima site in Osaka, which is approximately 30
times the size of Tokyo Dome, around 160 countries and regions,
along with Japanese and international companies and organiza-
tions, will host pavilions and offer innovative experiences under
the theme, “Designing Future Society for Our Lives.”

At the heart of Expo 2025 stands the giant “Grand Ring,” a
symbol of the event, which encircles the venue, with a circumfer-
ence of approximately 2 kilometers and a height of 12 meters
(20 meters at the exterior). Inside this ring, visitors will find

overseas pavilions featuring ingenious displays and designs,
alongside eight signature pavilions created by eight producers
active in Japan. Surrounding the ring are domestic and private
pavilions, including the Sumitomo Pavilion, as well as the EXPO
Hall with seating for around 1,850 people, and the EXPO Arena,
which can accommodate up to 16,000 people, serving as venues
for live performances and other activities.

While pavilions often take center stage at Expos, one of the
great pleasures is encountering groundbreaking inventions and
innovations. Expo 2025 will feature a wealth of cutting-edge
technologies, positioning the event as a “showcase for future

EXpO
2025

Osaka, Kansai, Japan

Opens
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On April 13, 2025,

Expo 2025 Osaka, Kansai, Japan will open.
Following Expo ‘70 held in Osaka and Expo 2005
Aichi, this will be Japan'’s third major exposition.
Here's a preview of what to expect as

the event approaches.
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Grand Ring, the symbol of Expo 2025 (left top). Inside the Grand Ring, visitors will
find various pavilions and events awaiting them.
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A Spectacle of Air and Water “Under The Midnight Rainbow”—a show featuring
about 300 fountains, light, and music, held daily after sunset at the Water Plaza.
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Courtesy of Daikin Industries, Ltd. and Suntory Holdings Limited ~ #2f# : &4 %> T2 - 4> )= HD

society” —a place where visitors can experience advanced technol-
ogies and step into the future. One of the highlights will be the
"flying car.” Utilizing drone technology, this next-generation mode
of transportation is attracting attention for its ability to take off
and land vertically with autonomous operation. While commercial
operations have yet to be achieved, visitors will be able to witness
a demonstration operation running between two points
connecting the on-site port and an off-site port. At the venue,
electric EV buses will operate autonomously, automatically
recharging while in motion. A free app will provide an automatic
translation service, available in 30 languages. For those unable to
be there in person, the Virtual Expo offers an exciting way to
participate from anywhere in the world. The Yumeshima venue
will be recreated in a virtual space in the metaverse, where visitors
can navigate the 3D-computer-graphics reproduction of the site
and control their own avatars online. By downloading a free app,
visitors can connect via smartphones and other devices, and using
the chat function, avatars can talk with one another. Some
events will be live-streamed, allowing virtual participants to
join in. Experiencing these state-of-the-art technologies is sure to
be one of the most fascinating aspects of the Expo.

There will be plenty of entertainment for visitors to enjoy at
Expo 2025. Indeed, more than 1,000 events are scheduled
throughout the Expo, primarily at four venues, including the
EXPO Arena. On opening day, April 13, singer Ado will perform a
special live concert. A highlight for all visitors is the spectacular
show “One World, One Planet,” which will take place every day at
twilight. With music filling the venue, visitors will be treated to a
1,000-drone show, the illumination of the Grand Ring, and the
impressive projection mapping on the exterior wall of the EXPO
Hall. After sunset, the Spectacle of Air and Water “Under The
Midnight Rainbow" at the Water Plaza, also held daily, will be a
must-see. This extravaganza will feature around 300 fountains,
water screen projections, and a fantastic combination of light
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Osaka Healthcare Pavilion: a collaboration between Osaka Prefecture, Osaka
City, universities, and industries for an experience of future healthcare
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Courtesy of the EXPO 2025 Osaka Pavilion Association — $2{ : (41) KBR/SEYF>

and music, choreographed on a vast water stage, approximately
200 meters wide and 60 meters deep.

Sumitomo Group supports Expo operations
with face recognition and proprietary e-money

In addition to the Sumitomo Pavilion, the Sumitomo Group is
involved in Expo 2025 in various other vital ways. One key contri-
bution is a face recognition system developed by NEC. The
system will be used for multiple-entry passholders who have the
Season Pass or the Summer Pass. Facial recognition technology
will be installed at 51 entry gates around the venue. In addition
to the QR code on the ticket, purchasers will need to authenti-
cate via facial recognition, preventing ticket lending or imperson-
ation. In the cashless settlement zone, since July 2024, SMBC
Group and NEC have been offering a proprietary e-money service
for Expo 2025, “MYAKU-PE!" This system is compatible with more
than 2.6 million Visa touch payment terminals nationwide. At
the Expo venue, visitors can register their facial information and
payment method in advance to make cashless payments with
facial recognition at participating stores. Additionally, Sumitomo
Electric is responsible for developing the app and system for the
"Tabisuke TV" a video streaming service by Tokyo Travel Partners.
This service will offer live streams showcasing the attractions of
various pavilions, including the Sumitomo Pavilion, presented
by reporters (one to three times per week, each lasting about
an hour). The Expo will focus on eight global issues—such as
peace, culture, and health—through themed weeks and oppor-
tunities for dialogue aimed at exploring solutions. Sumitomo
Mitsui Trust Bank will introduce the latest research on “produc-
tive aging” under the theme of “Toward the Age of 100 Years of
Life: for a prosperous future where life shines brightly,” show-
casing the latest findings on living a health and fulfilling life to
100 years of age. @

Virtual Expo: By downloading a free app, visitors can explore the pavilions and
events through 3D-computer-graphics reproduction of the event site.
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1. "Tabisuke TV" lets you enjoy the Expo
through video content.

2. With face recognition, you can make
cashless payments within the Expo venue.
3. To use "MYAKU-PE!" download the
EXPO2025 Digital Wallet app and load funds.
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Journey into the
UNKNOWN FOREST
in quest of a bright future
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The Sumitomo Pavilion will offer visitors an
unprecedented experience with

“UNKNOWN FOREST,” a mysterious forest adventure,
as well as the interactive “Plant a tree” program.
Here, we introduce the exterior design of the
Sumitomo Pavilion and its exhibits, fruits of

the combined efforts of Sumitomo Group companies.
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The entrance’s exterior wall features wood sourced
from cedar trees planted in 1970, the year of the previ-
ous Expo held in Osaka. The wood is layered to evoke
the imagery of tree rings and geological strata.
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The Sumitomo Pavilion fully utilizes the Japanese cypress
and ceder trees harvested from the Sumitomo Forest,
guided by a desire to honor each tree and cherish every life.
Inspired by the peaks of the Besshi mountains in Shikoku
—the foundation of Sumitomo’s development—the
design alludes to the silhouette of that mountain range.
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Enjoy stunning aerial views captured by drone!
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Access the QR code above to view the video! (from April 13)
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- s you enter the Expo venue through the East Gate, the
Sumitomo Pavilion stands prominently in front of you. Its
exterior, entirely clad in wood, is an eye-catching sight. The
undulating roof and walls, crafted from plywood, evoke the
silhouette of a mountain range, inspired by the Besshi mountains
of Shikoku, the foundation of Sumitomo’s development. The
wood used in the pavilion comes from trees in the Sumitomo
Forest, and by processing the timber into plywood, each tree is
used to the fullest, leaving no waste. The Sumitomo Pavilion is an
eloquent expression of the life-affirming qualities of wood.

The Sumitomo Pavilion was constructed by Sumitomo Mitsui
Construction-Sumitomo Forestry Special Joint Venture. Yutaka
Tomoura, General Manager of the Expo Sumitomo Pavilion
Project Site, explains: “Sumitomo Forestry brings extensive
expertise in timber, while Sumitomo Mitsui Construction has a
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UNKNOWN FORES

s Wal d

proven track record in handling complex, design-driven buildings
such as pavilions and museums. Each of us focused on our respec-
tive areas of expertise to manage the site and oversee the project.”

The most challenging part of the project concerned the large
eaves and curved design at the entrance. The construction
process involved bending and warping timber over a twisted
steel frame, then cutting it to the optimal size and affixing it—a
challenge never previously attempted. "We built a nearly
full-scale mock-up, 15 meters wide, 15 meters deep and 10
meters high, to verify the selection of screws that would be
difficult to pull out and to evaluate the waterproofing perfor-
mance of the roof. Additionally, we exposed it to the elements
for about six months to assess material degradation,” says
Tomoura. The Sumitomo Pavilion is ready to warmly welcome
visitors and impress them with its unique and innovative design.

A mysterious forest created in the pavilion

Four years after the establishment of the Sumitomo EXPO2025
Promotion Committee, the Expo is finally about to open.
Hirofumi Saijo, Secretary General of the Committee, says:
“Thanks to the cooperation of 19 Group companies and many
others, we are truly grateful that the Expo is finally becoming a
reality. When the estimated construction cost far exceeded the
budget due to rising material and labor costs, all parties
involved—including design, construction, facilities, and exhibition
production—worked together to find solutions, with the visitor
experience as the top priority. This collaborative effort remains
one of the most memorable aspects of the project for me.”

Saijo describes the highlights of the pavilion: “Visitors will
stroll freely through the forest, lantern in hand, gathering the
‘stories of life’ scattered throughout the forest. With no fixed
route, everyone will follow their own inclination, experiencing
the forest in their own unique way, making every visit different
and enjoyable, no matter how many times you come to the Expo.
Emerging from the forest, visitors will find themselves in a
spacious theater, approximately 20 meters wide and 7.5 meters
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This theater is attracting attention
for its unprecedented, multifaceted
production.
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high. In this immersive space, where the wind blows and mist
drifts through the air, multi-layered images blend with music and
live performances to bring the “UNKNOWN FOREST” to its
dramatic conclusion. We hope visitors will be thrilled by both the
exploration of the forest and the dynamic theatrical presenta-
tion, which offers far more than just a visual display—an entirely
new and unforgettable experience.”

Another highlight of the pavilion is the “Plant a tree” experi-
ence for children. The idea is to encourage youngsters to partici-
pate in afforestation, making up for the losses of trees in the
Sumitomo Forest that were felled to provide timber for the
construction of the pavilion. “We hope this experience will
inspire young people to reflect on their relationship with forests,
and by extension, nature, environmental issues, and ultimately
the future. The tactile activity of handling the soil and planting
the saplings may also serve as a lasting memory, bringing this
Expo vividly to mind in the years to come,” says Saijo.

Another noteworthy feature of the pavilion is the collabora-
tive endeavor involving two creators. “Leaf cutout artist,” Lito,
known for his intricate leaf-cutting art, is prominently displayed.
"l was delighted that my leaf artwork, ‘The Story of the Living
Things,” was considered to align so well with the theme of the
Sumitomo Pavilion,” says Lito. The second artistic collaborator is
designer Yohei Ohno, who draws inspiration from architecture
and sculpture to create distinctive forms. He designed the
pavilion’s attendant uniforms, which are made from innovative
fibers: bottlium®, a special long-fiber pellet derived from PET
bottles collected by Sumitomo Corporation Group companies,
and Conformer®, a temperature regulating resin developed by
Sumitomo Chemical. Beyond showcasing the technologies and
initiatives of Sumitomo Group companies, the pavilion also
features an interactive project where visitors and the Sumitomo
Group can co-create “ideas to enrich the future” using generative
Al and other cutting-edge technologies.

“Seeing is believing. I hope everyone will visit our pavilion, which
attests to the creativity and strength of our technology and
people,” says Saijo with high expectations. @
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During the Expo, approximately
10,000 saplings will be prepared,
allowing children to participate in a
hands-on tree-planting experience,
handling the soil and planting the
saplings.

S, WIHARDOEARZAREL, FELE
HAEARR LIS B EMERE RIET 5,

© Sumitomo EXPO2025 Promotion Committee

HERICHSHOLTWEEITBZ LA B FLTWE T | LFIESAIREET,

LI DODOKRELRBERELRDZDON, FEL-HLOEMERTHS, [
EBERO-OICKRLZEIR L [ERDRR] ~OF /- AIBEMIC, KT
DFELTHIZHBMLTESEIEWSIERT, [ZDEERICK->T, 7%
PEHARLOMEGVWAPRERBE, VL TERRDIELEEZEZEITHLR
T-HERBVWET, T CEAEM/ARERIE. FRIOFEEYTILICE
WHI EoMFICERDDOTIEARWVWTLLIA] LAESAILES,

IHITEEIAREIE, 2ADIVTAR—LDOHEHRATATHRL—av T,
[ES ISV CHEBEDY FSADER D, BERNOERICEAAENT
W3, UFESABTEDESIEEROFOTWELDLEBEDR =) —]H
FEREOT—<IZSAIbLWEESTHELXTONLA ST EET, ZL
T, HITAD, BECEL G EZBRRE LTREDO 74 )L LAZEHE
TTHA4F—DARBBFEIA, BECT TRy b= 74— L% FH IS
Too =74 —LICIE, EREEI IV —TREI B ICEYNL /=Ry bR
FLDSBELESHRREBH#ER LY b [bottlium® GREY T L) | &,
FRCEHLPRARELBERSEE I 7r—~< ] AW BiE%E
ALTW3, -, FRINV—TEHOBEMCIRYBAEER IR
RICINZ, ZNHEERAIZBWTERI N —F L RiGE NI [Rk
EENMNTETAT T R#HAITEZSNE IO 7 FHARELTWS,

[BEIE—RICLY T, BEAICBETURIB T, EREIFLHOR
MEATOREICL->TRIRTEALZEEZRLTUILLTT | LAKESA
IFHFEE2HE5. @

1. Lito's works depicting
various creatures of the
forest will be exhibited.

2. Hirofumi Saijo, Secretary
General of the Sumitomo
EXP0O2025 Promotion Com-
mittee (center left), and
Lito (center right) appeared
at the press conference for
the Sumitomo Pavilion. The
attendant uniforms were
also introduced.
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New employee training is not just about acquiring basic
business etiquette, skills and mindset—it’s also an oppor-
tunity to understand the company’s business and culture
while considering your career. HR representatives from
three Sumitomo Group companies discuss their priorities
and the training programs they have in place.
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(From left)

, HR Development Section, Human Resources Strategy
Dept., Sumitomo Heavy Industries
, Human Resources Section, General Administration Depart-
ment, Sumitomo Precision Products
, Global Talent Development Section, Department of
Human Capital Development (SWS WAY Promotion Office), Corporate
Group, Sumitomo Wiring Systems
*The discussion took place in mid-January 2025.
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Project work, site visits, and hands-on experiences
—distinctive training programs offered

Each year, Sumitomo Precision Products welcomes about 40
new employees, including around 20 university and graduate
school graduates and 20 or so high school and vocational school
graduates. During the first two weeks, all new hires undergo group
training that covers general business etiquette, mindset formation,
plant tours, and safety training. High school and vocational school
graduates then spend a little over a week learning foundational
skills such as how to use measuring instruments and computers.
Meanwhile, university and graduate school graduates meet the
executives and have discussions with each of them, where they
gain insights into management policies. They also take part in night
shift work and hands-on training in practical skills such as lathe
machining and CAD drafting on the factory floor. Additionally, the
program includes a project focused on “planning a new business,”
bringing the total training period to around two months.

Sumitomo Heavy Industries conducts an eight-day training
program each year for approximately 180 new employees. The objec-
tives are to help them transition into professional life, gain an under-
standing of the Group’s philosophy, and foster a sense of mutual
support and a commitment to achieving improvement together. To
maximize the value of learning, we make sure that the purpose of the
training is clearly communicated to the new employees. The program
covers team building and business etiquette and includes lectures on
the theme of “challenge” by young and mid-career employees, aimed
at giving the trainees insights into work styles and career paths.
Factory tours are also part of the program, and to enhance their
overall understanding of the company, the new employees visit
factories outside the business units to which they are assigned.

Every year, more than 200 new employees join
Sumitomo Wiring Systems. Of these, around 130 career-track
employees undergo 1.5 months of training. Our company has a set
of guiding principles called “SWS WAY,” and our goal is to develop
individuals who embody these principles. The training is structured
around goals such as understanding the business, fostering a pro-
fessional mindset, building relationships with peers, and cultivating
independence. One of our unique initiatives is a simulated manufac-
turing exercise involving wire harnesses, one of our core products.
In this exercise, trainees receive the instruction: “We've received an
order from Company A. Procure the necessary parts and materials,
and manufacture wire harnesses accordingly.” Throughout the
simulation, additional challenges are introduced, such as “parts and
materials are not available from the factory.” The new employees
reflect on various issues, such as forgetting to report or struggling
with task allocation. Through this experience, they realize that
“understanding the task” and “being able to perform the task” are
two different things. We conduct this simulation early in the train-
ing, and consequently new employees’ attitudes toward the rest of
the program tend to be more proactive and positive.

Training builds confidence and provides reassurance

After the training, all the indications are that the comrade-
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ship among peers gains in strength. | feel that the objective of the
training program—"to foster a sense of mutual support and a
commitment to achieving improvement together” —is achieved.
| believe the new employees’ connections with various business
units will be valuable for them in the future.

Our new employees have commented that they feel reas-
sured when starting work since they are assigned after gaining an
understanding of the business, and moreover, the experience of
interacting with executives increases their motivation. In addition,
the project work includes training on communication skills and
opportunities for teams to perform better after the interim report.
As a result, the final reports of all teams show a dramatic improve-
ment in quality compared to the interim ones. It is gratifying to see
new employees clearly benefiting in important ways through the
training. After the program, we conduct a questionnaire survey
and continue to refine the program based on feedback from the
new employees.

We also conduct a questionnaire survey after the
training, and some new employees have commented that what
they learned during the program has been useful in their actual
workplaces. Looking back on my own career, | realize how rare it is
to experience a one-and-a-half-month training program with a
cohort of peers focused on gaining new knowledge and skills.  am
reminded that the new employee training provided valuable
opportunities to connect with my peers and support one another’s
growth.

Adapting to the times,
the training content continues to evolve

We are also working to improve our training programs.
Recognizing that there were too many classroom-style lectures,
we have revised the time allocation to avoid overwhelming the
trainees. This adjustment allows more time for reflection, so each
individual can consider how to apply what they have learned.
Additionally, in 2025, we introduced activities designed to link
the knowledge gained during the training with everyday tasks,
fostering personal growth.

We have a global workforce of approximately 250,000
people, and we anticipate that our Japanese employees will even-
tually have opportunities for overseas assignments or collabora-
tion with international staff. During the training period, our chal-
lenge is to foster a sense of involvement in a global business. We
are considering introducing a program that would include
briefings on opportunities to take on international challenges,
presentations by employees who have achieved personal growth
through their overseas experiences, and interactions with overseas
colleagues via the web.

Going forward, | believe companies will need to take a more
proactive approach to addressing individual careers. We are con-
sidering having employees who are exceling in their fields give lec-
tures as role models, helping trainees expand their vision of the
careers they can pursue. Additionally, we are developing a pro-
gram aimed at supporting long-term career development while
maintaining mental well-being. @

14 | SUMITOMO QUARTERLY

FRCICENRS L, THERB DB EIIHRL

TEORELHED TVWET, (VY MDEZDERENZ W
UCHBRBREDH 72720, BERGEDRAHITHEO WL KRS %
RELELT, ZOH, RYRYDKEMZZFH, FATLILEZEYED
FTHTADEVIZEZTELVWET, HHETORUPERDOEBFZECHK
RIOBIFB-0D7 =04, 2025FICEALELT,

LHIIH25FADTO—NILAMAEY, BAOHELWTH
BHARMECBARZ Y 7 EOBBOMEHN HBERAENET, FHEL
MRS, BALB—/NLVEBEIIBMTE2—BRLE VW BREZER TS
ZEDRELEEZITVWET, BB CEIR A HEZLEHHA
L. BATHKR CELILERREICE-THH-Y, BAOHEEL
WEBTXRFHLAW 27077 L% &5TLTWET,

INDSLEERFBAOFYYTICAZEIHNELHLEBVET,
Wiy FIECEBLTCWAHEICA—LETLELTHEEBELTHS L,
EABFYITHEIFEN, AX—CFEITRHERENTZEDCAIEEZXT
WET, IMAT, DOBEEZHFLALNOR BV THELS 20 7/0)
SLIZOWTH, SHEEEHTNDLEIATT, @

IhdsicAlFT

We aim to plan even better programs for 2026 and beyond, so that new
employees can take greater initiative and excel in their assigned roles. More-
over, since we are making significant changes to the program in 2025, we will
prioritize feedback through questionnaire surveys and other channels to
ensure continuous improvement. (Johkan)
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New employee training is the first experience new employees have with the
company, and firstimpressions matter. | would like to focus on communicating
our company'’s culture and values. We also aim to develop programs that new
employees can take part in once they begin their work.
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Through training, we want to nurture not only the knowledge but also the
spirit of our employees. To foster high engagement and ensure long-term suc-
cess at the company, | believe it is crucial to nurture their mindset during the
initial training. | look forward to collaborating with other team members to
explore effective approaches. (Kamiyama)
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News & Topics

Sumitomo Mitsui Banking Corporation
SHERRT

» Basic agreement signed with Isehara City on
environmental conservation and related matters
regarding the acquisition of SMBC Forest

Sumitomo Mitsui Banking Corporation has signed a basic
agreement with Isehara City regarding the utilization of
the Hyuga area in connection with the acquisition of
SMBC Forest. Under this agreement, the partners will
work together on community revitalization, natural envi-
ronment conservation, and biodiversity preservation in
the Hyuga area of Isehara City, Kanagawa Prefecture. In
May 2024, the bank acquired SMBC Forest in the same
area.

The agreement outlines collaboration on revitalizing
the community through tourism resources in the Hyuga
area, environmental conservation, environmental educa-
tion, afforestation, and the use of locally sourced lumber
for wood conversion and wood products. Additionally,
the bank opened SMBC Forest Isehara Nature School, the
eighth branch of the Furano Nature School, with which it
has been collaborating since 2006. @
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Sumitomo Osaka Cement
FRAKBREXVF

» Multifunctional multiplying reef
for seaweed bed expansion compatible
with blue carbon developed

Sumitomo Osaka Cement has developed “Moba-King," a blue
carbon-compatible multifunctional multiplying reef for
seaweed bed expansion, featuring enhanced seaweed
propagation and marine environment conservation func-
tions. This was created as a countermeasure for “sea desertifi-
cation,” a phenomenon involving a loss of seaweed beds due
to rising sea temperatures caused by global warming.

Sumitomo Osaka Cement has been developing and
promoting seaweed bed propagation reefs for over 20
years. These reefs act as bases for supplying seaweed
spores and embryos to areas affected by coastal degrada-
tion by installing seaweed grown through intermediate
cultivation using proprietary technology. Moba-King can
be built with a base made of low-carbon concrete, signifi-
cantly reducing CO, emissions during production, and
biodegradable plastic is used for the resin components.
This ingenious solution not only supports seaweed growth
but also contributes to addressing societal challenges such
as global warming and marine plastic pollution. @
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Theme
e-PARK Yokohama EV test-ride event

SMAS (Sumitomo Mitsui Auto Service)
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SMAS is promoting
the development of
a mobility platform
centered on elec-
tric vehicles (EVs)
in order to realize
a sustainable soci-
ety.
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t the Kikuna Driving School in Yokohama's Kohoku

Ward, a thrilling test-ride event was held for electric
vehicles ( EVs) and gasoline-powered cars. Organized by
Sumitomo Mitsui Auto Service (SMAS), the event, called
"e-PARK Yokohama,” attracted about 50 participants from
local businesses and municipal offices. Each attendee
had the chance to test drive six vehicles—five EVs and one
gasoline-powered vehicle—experiencing the difference in
acceleration and the quiet, smooth ride of the EVs. Since
summer of 2023, SMAS has hosted similar e-PARK events in
Chiba, Osaka, Nagoya, Okayama, Toyama, Fukuoka, Tokyo,
Sapporo, Tochigi, and other cities. Looking ahead, they plan to
expand the program across the nation in fiscal 2025. SMAS's
big goal? To become a “Mobility Platformer for Sustainable
Society.” With a focus on providing comprehensive mobility
services that cater to all needs related to the movement of
people and goods, SMAS is also championing the widespread
adoption of EVs.

In Japan, EV adoption remains low, with the penetration
rate still under 2% as of 2024, putting the country behind the
pacesetters globally. Yet, EVs not only have less environmental
impact during operation compared to gasoline-powered
vehicles, but they also have another key advantage: they can
serve as “moving storage batteries” in times of emergency,
such as during power outages caused by earthquakes that
disruptinfrastructure. “Given these benefits, we believe EVs
should be adopted more widely, especially as official vehi-
cles for local governments. SMAS’s great strength lies in
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System for visualizing
management of
official vehicles
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1. e-PARK Yokohama held at Kikuna Driving School. Participants can test drive
and compare six cars, including both domestic and international EVs as well as
gasoline-powered vehicles.

2. In addition to EV test rides, e-PARK features seminars and booths to provide in-
formation to companies and municipalities considering the introduction of EVs.

"

-l

\ 0lo
l ) ll‘ll‘ By introducing Mobility Pass- . i
! W ; 2 - 2 L port, municipalities will be Daily operation
l 4 o 141 able to monitor the opera- re|_)ort —
| ¥ re iy L 1 tional status of their fleets and EEH
g =2 1 2 -

streamline management oper-
ations. Additionally, central-
ized management of official
vehicles allows for better
tracking of surplus vehicles.
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offering a comprehensive ‘one-stop EV service’ for their
introduction,” says Mr. Junichi Togami, General Manager of
the Sales Promotion Department at the Sales Strategy
Division.

One example is the Mobility Passport. Many municipali-
ties still manage records of official vehicle usage through
paper-based daily driving reports. The Mobility Passport, an
Maa$S (Mobility as a Service) application, digitizes this pro-
cess. Users can input their daily driving reports via smart-
phones or tablets. In addition, the system can detect and
record residual alcohol in the breath, using a sensor to help
prevent driving under the influence of alcohol.

Above all, fleet managers can easily view the operational
status of municipal official vehicles at a glance. Mr. Togami
explains: "It also allows you to identify underutilized vehi-
cles, enabling shared use similar to a car-sharing service.”
Knowing which vehicles are available makes it easier to
“reserve” them when needed. For example, Muko City in
Kyoto Prefecture, which adopted SMAS's Mobility Passport,
was able to reduce its fleet of 40 official vehicles by 6 and
transition 20 to EVs through centralized management. By
2030, the city plans to convert 40 official vehicles to EVs,
excluding fire trucks, ambulances, and other vehicles that
are challenging to electrify.

Building an ecosystem through EV reuse

One consideration with new EVs is that the greenhouse gas
emissions during manufacturing are higher compared to
gasoline-powered vehicles. However, when looking at the
full life cycle, CO, and other emissions won't be reduced
unless the vehicle is driven a sufficient distance to offset the
higher emissions from manufacturing. Currently, more than
70% of used EVs in Japan are exported, leading to the out-
flow of various rare metals used in the manufacture of EVs.

“So, SMAS launched a project in 2018 to encourage local
governments to reuse used EVs,” explains Mr. Mitsuhisa
Yokoyama, General Manager of the Advanced Mobility
Promotion Office. Toyama City has taken the lead in using
reused EVs. The advantage of this approach is that, compared
to new EVs, they have lower CO, emissions and are more
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3. An area where chargers are displayed and explanations are provided.

4. e-PARK Yokohama had an area showcasing e-motorcycles, the first such area at e-PARK.
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affordable, making them easier to introduce as official vehicles.

Although battery deterioration is a challenge with
reused EVs, Mr. Yokoyama explains that “there is no issue
with charging performance if they are used for official
duties that don't require long-distance travel and are lim-
ited to short distances within the community.” By reusing
EVs after their initial lease term has ended, an ecosystem
can be created that maximizes the use of EVs and promotes
their sustainable circulation.

Mr. Yokoyama emphasizes, “An increasing number of

small local municipalities in rural areas no longer have gas
stations. But there is always electricity, and if you have the
necessary facilities, you can recharge at home.” Looking to
the future, efforts are underway to build an EV-centered
auto leasing ecosystem. @
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Sumitomo’s

Modern Development

The present-day Sumitomo Group developed through BADERELEDONDF

the endeavors of several companies whose flourishing T ERINV-TER-DEDL
businesses not only made them leaders in their indus- IBEHERTSHETOHKE
tries but were also instrumental in Japan's moderniza- ERIFCE-OD, TOESE

tion. Let's take a look at some of them. BEILIZVDBEL,

ERERDSH | Parta3 | BER

From storing loan collateral to international multimodal transportation:

the evolution of the warehousing business

¥

v
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1. Joint advertisement of Sumitomo
Bank and Sumitomo Warehouse
for the opening of their Dotonbori
branch.

2. The pier construction project
was commissioned by the House of
Sumitomo and built by Sumitomo
Goshi Kaisha. At the time, it was
known as Sumitomo Pier. (Both
images courtesy of Sumitomo His-
torical Archives)
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Sumitomo’s warehousing business traces its origins back to
the Meiji Restoration. In Osaka’s Nakanoshima quarter, the
commercial heart of Japan in the Edo era, feudal domains
maintained storehouses for converting tribute rice into cash
and conducting trade. After the Meiji Restoration led to the
abolition of these domains, the former warehouse of the
Yanagawa domain was left vacant. Sumitomo repurposed it as
a warehouse for storing collateral on secured loans.

After transitioning from secured lending to banking, the
warehousing business remained a department within the bank.
Following the enactment of the new Commercial Code in 1899,
the warehousing business was spun off, becoming an indepen-
dent entity under the trade name of Sumitomo Warehouse.
Initially, for the convenience of the bank’s customers, the head
office was located in Osaka with a branch in Kobe, mirroring
the bank’s structure. However, Sumitomo Warehouse later
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developed independently and expanded to Tokyo in 1919.

The handling of port cargoes, in response to the growth in
trade during World War |, became a major business of Sumitomo
Warehouse. In addition to constructing a warehouse at Osaka
North Harbour area, Sumitomo Warehouse built another
warehouse on the land behind what was widely known as
Sumitomo Pier. This warehouse was built by Sumitomo Goshi
Kaisha. The Osaka Port No. 1 Mooring Quay project, led by
Osaka City, had not been progressing well, so the House of
Sumitomo offered to take on the project and handle the
construction. In 1923, Sumitomo Warehouse became an
independent joint stock company. By 1929, it had constructed a
six-story warehouse in Kawaguchi (Nishi Ward), Osaka—the
tallest and largest warehouse in Japan at that time, which later
became its head office, remaining so until 2014. What made
this warehouse so advanced for the time was the shift from
supporting gravity loads with the walls of the warehouse to
using pillars to bear the weight. The warehouse was equipped
with excellent cargo handling facilities, thanks to special piling
work and the installation of a ceiling-mounted crane.

After World War Il, as trade flourished, the company began

| History of the warehouse business (as of March 2025)

full-scale container terminal operations and expanded into
international multimodal transportation. In 1972, it opened its
first overseas representative office in San Francisco, U.S. Since
then, the company has expanded its overseas network to major
countries and regions around the world, including Europe,
Southeast Asia, and China. It now handles not only import and
export cargo but also customs clearance, storage, and local
delivery service in those countries and regions.

The company has recently established dedicated archive
warehouses in Hanyu City, Saitama Prefecture, and Inuyama
City, Aichi Prefecture, as part of its archive trunk room business,
responding to the growing corporate demand for document
storage and digitization.

The company also operates a real estate business based on
logistics properties, including developments such as the Tokyo
Sumitomo Twin Buildings (Shinkawa, Chuo-ku, Tokyo).

Sumitomo Warehouse, which has evolved alongside Japan's
modernization, has expanded its business in diverse and
global ways in response to the changing times. The key
concept—"Moving forward together into the future."—encap-
sulates both pride in its history and commitment to the future. @
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News & Topics

Meidensha
AES

» Industry’s lowest floor-height lift-type
automated guided vehicle developed

Meidensha has developed the 3MS-S8 forklift-type auto-
mated guided vehicle (AGV) with an ultra-low floor
height to address the growing demand for automation
and labor-saving transport in logistics warehouses.

The logistics industry faces challenges such as
increased labor requirements owing to the rise in parcel
deliveries associated with the growth in online shopping,
as well as an aging workforce and an increase in work-
place accidents during transport operations. This prod-
uct, utilizing the company’s proprietary technology,
achieves the industry's lowest floor height of
132mm—approximately 50mm lower than the previous
model (according to in-house research)—while signifi-
cantly increasing the maximum load capacity to 800kg.
This enhancement expands the operational flexibility of
automated transport without the need to replace exist-
ing transfer trolleys. @
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Sumitomo Riko
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» Renovation of the
Technical Research Laboratory showroom
for the first time in 16 years

Sumitomo Riko has renovated the showroom at Technopia,
its technical research laboratory located at the Komaki
Head Office and Plant. This is the first renovation in the 16
years since the showroom opened in July 2008, when
Technopia was completed.

Technopia's showroom is a permanent venue for pro-
moting its products and technologies to customers. With
the renovation, it has been transformed into a space for
communication, centered on the theme of co-creating
new value with stakeholders. In addition to showcasing
materials used by the Sumitomo Riko Group, interactive
technology displays, and product introductions in the
four fields of "Automotive (Mobility),” “Infrastructure &

4

Housing Environment,” “Electronics,” and “Healthcare,
there is a co-creation zone where stakeholders engage in
collaborative development of new items. @
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WOMEN SHINE P

at Sumitomo
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Hiromi Oki

Exective Officer, Manager, Corporate Plannning

Dept., Manager, Sustainability Promotion Dept.

Sumitomo Bakelite Co., Ltd.
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Joined the company in 1993. Engaged in develop-
ment of semiconductor-related resins, curing
accelerators, etc. After a three-year secondment to
NEDO from 2011, worked in the Intellectual Prop-
erty Dept., Corporate R&D Div.; served as Manager
of the R&D Planning & Promotion Dept., Corporate
R&D Div.; Manager of the Strategic Planning Dept.,
Smart Community Market Development Div.; and
as General Manager, Advanced Materials Research
Laboratory. Current position since 2023.
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My Treasure wnox#

Oki's treasure is her bread maker,
which is active every weekend. “ use
it exclusively as a kneader, and adjust
the oven temperature in my quest
for the perfect loaf. The way the dough expands is fas-
cinating, as it's essentially a chemical reaction,” she
says, with the perspective of a science major.
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Women's
Advancement

at Sumitomo Bakelite Co., Ltd.
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F One of the first female executive officers,
continuing to enjoy discovery
and growth every day J
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Hiromi Oki is one of first female executive
officers of Sumitomo Bakelite Co., Ltd,,
appointed in 2023. As Manager of both
the Corporate Planning Dept. and the
Sustainability Promotion Dept., she is
driving the company’s growth in both
financial and non-financial aspects.

Having spent some 20 years in R&D
since joining the company, she was rec-
ognized for her achievements with the
2022 Society of Chemical Engineers of
Japan Award for Outstanding Women's
Activity. Today, rather than research
achievements, the fruits of her work are
the medium-term business plan and
the integrated report. “It's rewarding to
figure out how to communicate every-
thing in a readily understandable way
by leveraging my knowledge of science.
I've had lots of conversations with
colleagues from various backgrounds.
| learned something new about
myself—apparently, I'm a stickler for
details,” says Oki, laughing. She seems
to be enjoying discovery and growth in
her new role. Looking to the future, she
hopes to support the career develop-
ment of women as the first female
board member. @
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Oki values communication within the company
and makes a point of listening attentively, main-
taining eye contact during conversation. Some
team members have even expressed their appreci-
ation, saying they were glad to be heard.
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In 2024, the DE&I Promotion Office within the Personnel Div. launched a | 20245, NEARBDEKIHEEER ICLEE
working group to promote the advancement of women. It gathers input from B7—¥ 00 V—THERL. KEDOF%
women and incorporates their perspectives into the company's personnel | #£&6TAEHIEICRRLTz, 2. BLHS
policies. In addition, roundtable discussions, open to both men and women, Mg 2EHAEREL, KEDEREIHEES
identified challenges and fostered mutual understanding in support of i 27®DEEAEFEL. HEBRERDT.,
women's career advancement. The company sees women's success as the first TUFBEE—SHLL. ZHRBAMIER
step toward creating an inclusive workplace where diverse talent can thrive. | T&2&#ZBEL TV,
23




